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7 fixes that turn more of your existing traffic into buyers — most of

them you can ship this week, without a redesign.

V I R E XO  M E D I A    ·   Ecommerce growth for D2C & Shopify brands   ·   virexomedia.com



VIRE XO 

Who this is for. Virexo Media is an ecommerce growth agency for D2C & Shopify brands. We build and

optimize stores that turn visitors into revenue. This guide is for founders and marketers who are getting

traffic but want more of it to convert — no fluff, just the fixes that move the number. 

Start here: what “good” looks like

The average Shopify store converts around 1.4% of visitors (Littledata, ~2,800 Shopify sites). A good rate is 3.2%+ (top

20%); great is 4.7%+ (top 10%). Mobile (~1.2%) typically trails desktop (~1.9%) — which is exactly why the mobile-focused

fixes below pay off fastest. You don’t need more traffic to grow; you need the same traffic to convert better. That’s what the

product page is for.

The 7 fixes

1 Lead with a clean hero image

Do this: Make image #1 the product alone on a clean, near-white background, shot large. Move lifestyle and

context shots into the gallery (positions 2+). Use at least 6 genuinely informative images — angles, scale,

detail, in-use.

Why it works: Pages with 6+ informative images convert better than thin galleries (Shopify). Shoppers decide

“is this the right thing?” before “how is it used?”

Quick win: Re-order today so image #1 is the clean hero — no reshoot needed to fix the order.

2 Put ratings & reviews above the fold

Do this: Show the star rating + review count right next to the title and price, before the buyer scrolls. Surface

2–3 verified-buyer quotes and photo/video UGC further down the page.

Why it works: Social proof seen early lowers hesitation; user-generated content can lift conversion by up to

~28% (industry benchmark).

Quick win: Add a star-rating snippet directly under the product title this week.

3 Make add-to-cart sticky on mobile

Do this: Pin a sticky bar (variant + price + Add to Cart) to the bottom of the screen on mobile so the action is

always one tap away. Keep the main Add to Cart visible early, too.

Why it works: A sticky mobile add-to-cart lifts mobile add-to-cart rate by ~3–7% (industry benchmark).

Mobile converts lower than desktop (~1.2% vs ~1.9%), so it’s where the easy wins are.

Quick win: Turn on your theme’s sticky-ATC setting, or add a sticky-cart app.

4 Write benefit-led copy, not a spec sheet

Do this: Open with the problem the product solves and the outcome the buyer gets. Put specs in a

scannable, collapsible section below. Use short blocks and bullets.
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Why it works: Buyers buy outcomes. Leading with benefits helps high-intent shoppers self-qualify fast and

keeps them moving toward the buy box.

Quick win: Rewrite your first two lines to name the problem + the result.

5 Show shipping cost & delivery time on the page

Do this: State shipping cost and an estimated delivery window on the product page — not just at checkout.

Add your free-shipping threshold if you have one.

Why it works: Surprise shipping costs are a top driver of cart abandonment; showing them upfront reduces

last-minute drop-off.

Quick win: Add a one-line shipping + delivery note near the Add to Cart button.

6 Stack trust at the buy box

Do this: Around the Add to Cart button, add returns / guarantee, secure-checkout, and verified-buyer signals.

Keep them small and specific (e.g. “30-day returns,” “Ships in 24h”).

Why it works: Trust cues placed at the decision point reduce last-second hesitation right when it matters

most.

Quick win: Add a 3-icon trust row directly under Add to Cart.

7 Fix speed & mobile structure

Do this: Compress images, cut heavy apps, and lazy-load below-the-fold media. Use collapsible sections so

mobile pages stay short and scannable.

Why it works: Most of your traffic is mobile and it already converts lower; a fast, clean mobile page protects

every other fix on this list.

Quick win: Run your top product page through a speed test and remove your two slowest apps.



Your printable checklist

Image #1 is a clean hero shot (product on near-white, large)

6+ informative images in the gallery

Star rating + review count above the fold

Photo / video UGC on the page

Sticky add-to-cart on mobile

Benefit-led copy first, specs collapsible

Shipping cost + delivery window shown on the page

Trust row at the buy box (returns, secure, guarantee)

Fast load + short, scannable mobile layout

Common mistakes that cost you sales

What good looks like

Example (illustrative — not a client result). A store with solid ad traffic sits at a ~1.6% conversion rate — below the

3.2% that marks the top 20% of Shopify stores. They re-order to a clean hero, move reviews above the fold, and switch

on a sticky mobile cart. Nudging conversion from ~1.6% toward the ~3% range roughly doubles revenue from the

same traffic. Numbers are illustrative; your real lift depends on price point, traffic quality, and offer. 

Want this done for you?

Virexo Media builds and optimizes high-converting Shopify stores and product pages for D2C &

Shopify brands — design, CRO, and the technical fixes that actually move conversion. Book a quick

call and we’ll audit your top product page with you.

→ virexomedia.com   |   Book a free product-page audit
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Benchmark sources: Littledata / DTC Pages, Shopify, Cartylabs (2026). Figures are industry benchmarks or clearly-labeled illustrations, not

guarantees.

Hero image is a busy lifestyle shot — shoppers can’t tell what they’re buying.✗

Reviews buried at the very bottom, or missing entirely.✗

Add-to-cart scrolls off-screen on mobile.✗

Copy lists specs but never says what problem the product solves.✗

Shipping cost first appears at checkout — instant abandonment.✗

Slow, app-bloated mobile page that buries the buy box.✗

https://www.virexomedia.com
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